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BACKGROUND  INFORMATION  

TO PROCLAIM, ON 24 APRIL,  

AN INTERNATIONAL DAY FOR THE FIGHT AGAINST IUU FISHING    

  
Main steps:    

* 4 Workshops for the Black and Mediterranean Seas by the GFCM 

OBJECTIVES 
* To improve knowledge of the nature and extent of IUU fishing in the  

   Black and Mediterranean Seas 

* To collect and review information provided by Black Sea and  

   Mediterranean Sea states on their fleet operating in the area, as well  

   as their experience in the fight against IUU fishing 

* To inform participants of the measures available at international and  

   regional levels to fight IUU fishing, with particular reference to    

   MCS related measures 

* To draw up a roadmap to fight IUU fishing in the Black and  

   Mediterranean Seas 



First workshop, IUU Fishing in the Black Sea  

Istanbul, Turkey, 25-27 February 2013 
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*Public visibility 

*International coordination and communication 

*Aimed towards a sustainable program 

*Differentiated communication  

*Special focus on youth 

*Collaboration and communication between actors 

*Sensitivity  for local differences and priorities 

 



*  

1. Social responsibility camps for students in collaboration 
with youth organizations 

2. Cooperation with celebrity cooks on national TV  

3. Special workshops with students living along coasts where 
critical IUU fishing occurs 

4. Focus group research and video production with the 
fishermen and wholesalers 

5. Member states  homework 

 

 

 

 



*  

• National responsibilities in regional or international 
projects 

• Local partners 

• Networking and cooperating with NGOs working in 
similar fields 

• Database sharing 

• Securing sponsorship for events and activities 

• Cooperating with youth organizations and EU 
institutions 



*  

*Target Groups mainly at national level 

*Language, season and coast specific 

*Distributed and placed in wholesale 

markets, fish markets, supermarkets, 

restaurants, hotels, airports, marines, 

docks, coastal town schools 

*Brochures and posters in their own 

languages 

 

 1. Calendars and posters showing legal fishing seasons and species, 
with contact information   

2. Brochures and information leaflets on species endangered by IUU 
fishing 

3. Simple maps on fish migration routes, reproduction times and 
places 

 

Projects 



*  

1. International Day for the Fight Against IUU Fishing  

2. A year-long online international campaign 

3. A year-long coast-to-coast travelling boat to conduct research, 
knowledge-sharing, documentation and communication 
activities, including conducting on-shore highlights, workshops 
and youth projects 

4. International project competition for the prevention of IUU 
fishing for high school students 

5. Formation of an online International Marine Protection 
Committee with student ambassadors coordinating project 
competitions 

6. Social Responsibility Camps for students and adults 

7. Project based public participation in scientific research  

8. Recipe network and recipe competition for in-season and not 
endangered species 



*  

* Combining materials at the national 
and international level 

* Available in multiple languages of 
member states 

* Includes user-generated information 

* Regularly updated 

 

1. Website and Network 

2. Facebook, Instagram and Twitter Accounts 

3. Snap Chat and You Tube video production, UN WEB TV 

4. Unspoken short animation film on the consequences of IUU Fishing 

5. Audiovisual sponsorship presentations 

6. Forums and Blogs 

 

Projects 



• There should be continuous efforts to 

communicate the IUU problem through 

promotional/educational campaigns with market 

players, including intermediate buyers, 

processors, distributors and consumers.  

 

• Such activities will help raise awareness of the 

problem and improve the knowledge of the social, 

economic and environmental consequences of IUU 

activities. 



• Following the 2001 adoption of the FAO International 

Plan of Action to Prevent, Deter and Eliminate Illegal, 

Unreported and Unregulated Fishing (IPOA), countries 

can prepare National Plans of Action to Prevent, Deter, 

and Eliminate  Illegal, Unregulated, and Unreported 

Fishing practices for their regions 
 

• ATALFCO-GFCM to prepare a regional plan of action 

which can help countries to develop their national plan 

of actions 
 

• Update of national legislations 
 

• Requests for capacity building and identification of 

concerned action to submit to donors 



HOW GFCM AND ATLAFCO CAN JOIN FORCES IN 

CELEBRATING THE IUU DAY 

ATLAFCO GEOGRAPHİCAL 

AREA 



Fernand Braudel,  

La Méditerranée et le monde méditerranéen. 

 

« Jusqu’a aujourd’hui l’on n’a point 

découvert au nouveau monde aucune 

Méditerranée comme il y en a en Europe, 

Asie et Afrique… » 

Thank you…. 


