ECO
Labelling

=

Christine Kalui \/

December, 2017 - Casablanca, Morocco.

& Y



. -
~—

« ECO-LABELING - INTRODUCTION
o What, Why, How

« STRUCTURE OF ECO-LABELLING STANDARDS

o Principles, Criteria, Indicators

« CREDIBILITY OF ECOLABELS
» BENEFITS OF ECO-LABELING e

_ &
A T )



-y
4 Eco - labelling?
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the practice of marking products with a distinctive o e

e thﬂ' - label to show that their production/manufac'rure
conforms to recognized sustainability /environmentall
(good practice, responsible) standards.

CERTIFIED
~ HUMANE

» ‘Eco’, is a prefix mostly relating to ecological or environmental terms.

»> ‘labeling’ - statement that a requirement on a product has been met.

‘Eco-labels therefore inform that the product carrying that leco”label’ conforms or has met ecological
or environmental requirements or criteria as set out in a relevant verified and recognized Standard.
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Eco labelling why?

Need for sustainable

management of resources
world wide.

* overexploitation and
degradation of natural
resources.

* Unsustainable
consumption and
production practices.

* Pollution, wastes,
wastage, etc.

which have led

to major

challenges in
Africa/world

Threats to future generations
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*Negative impacts on life —
humans, plants, animals, micro

organisms

*Food insecurity, poverty, poor
sanitation, threats to health

*Climate change

*Natural disasters — floods,
droughts, diseases, increased
femps. etc.

*Negative impacts on social
and economic development —
reduced agriculture, tourism,
forests, fisheries etc — major
economic activities in Africa.




- Ecolabelling: why?

-

- » Growing global concern for protection of the environment and natural
resources.

da®!

.od » to combat these negative effects of human activities to
the environment and natural resources.

» Effective tools would be those that are ingrained into daily socio-economic

activities and involve everyone.

» Ecolabelling is gaining global recognition as one such effective tool. -~
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\/\/ Eco-lab . How? The process —

Sustainability /ecolabelling > Achieved fhraug/‘l R/

Standards sfr'afegy Of

—
(Developed throug
~’ credible process) certification/conformity
assessment

processes/systems.

Assessment: products,
processes, services > SUSfGIﬂablllfy
standards.
Findings report = Requirements:

Sl R Emphasize on environmental,
social, economic and climate
principles and criteria
(sustainability)

x License or certificate to use ecolabel on <
FAIRTRADE products
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o, Eco labelling — system Is designed to promote
sustainable management of resources along the
value chain

Ecolaballing - provides a system for traceability
to sustainably managed natural resources :
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Structure of Sustainability/ecolabeling
standards

— Scope
» The dimensions of operations applicable to the standard requirements

- Principles

= Qverarching philosophies guiding or key objectives that would be achieved
or aspects that would be addressed through implementation of the standard.

— Criteria
» Standard Requirements.

— Indicators
= Verifiable/s for requirements.
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Conservation of Biodiversity v

S

Stock Management

Soil Management

Water Management

Energy Efficiency

Air and GHG Management

Pesticide Management
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« African Ecolabelling Standards

(AES) — Scope

» Requirements for the sustainable

— harvesting of fish up to the point at
which the fish are landed. Applies to

marine and inland fisheries.

Principle 1. Legal compliance

Principle 2: Respect human rights

Principle 3: Respect labour rights

Principle 4. Maintain fisheries resources and
rebuild depleted fish stocks

Principle 5: Maintain ecosystems integrity

Principle 6: Contribute to the mitigation and
adaptation to the detrimental effects of climate
change.

Principle 7: Responsible waste management
Principle 8: Efficient use of resources

Marine Stewardship Council
(msc) — Scope

» The MSC principles relates to marine
fisheries activities up to but not beyond
the point at which the fish are landed.

Principle 1. Sustainable Fish Stocks
« Maintanance and re-establishment of healthy
populations of targeted species

Principle 2: Minimising Environmental aspects
* maintanance of the integrity of ecosystems

Principle 3. Effective management

» development and maintanance of effective
fisheries management systems

« compliance with relevant laws
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Principle 4. Maintain fisheries resources and rebuild depleted fish stocks

p—

6.3.1 Fish stocks status
Criterion: Fishery operations must be conducted in a manner that does not lead to over-fishing or depletion of
the resources. Populations that are depleted must be utilized in a manner that demonstrably leads to their
recovery.

Indicator:

6.3.1.1 Fishery management shall maintain records indicating current registered fishers, total catch per given
period or stock assessment.

6.3.2 Reference point

Criterion: The fishery shall ensure that the limit and target reference points are appropriate for the stock and
can be estimated.

Indicator: </
6.3.2.1 Fishery management shall have records of stock assessment such as mortality and biomass

N\ i\ J.

¥ N4



el

~ How does Ecola belling achieve the objective of

- sustainability?

Through consumers

» Informed consumers make choices to purchase only environment friendly,
sustainably produced goods/products.

» The best way to make these products easily identifiable is by way of eco-
labels.

» Ecolabels instantly inform consumers of ecofriendly /sustainably produced

products.
» Consumer demand pushes Producers/service providers to offer eco-

labelled (sustainably produced) products. =

****End result is sustainable management along t@a’ue chain.
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-Very many labels:
~ confusion, scepticism.
Unproven or irrelevant
claims have been
branded "greenwash".

Ecolabels must be credible and verifiable.

Need for harmonisation with
multi-stakeholder participation
to ensure credibility
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Claims: natural, recyclable, eco-friendly, low energy,
recycled content, etc.
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\_/ - How does eco-labelling and ecolabels achieve credibility

—

~Credible operationalization.
» Credible Standards
o Developed through a credible process
o Transparency, consensus, multi-stakeholder involvement

**Any label claiming to be
an ecolabel must be based

» Credible Certification Schemes on o recognizedian .
O Legall competent criteria and certified by a

credible competent

o In far as is possible accredited cerfific Rl

process. -
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O Requirements or criteria or limits are set out in Standards

o based on the attributes of a product or its production process that have a significant effect on the
environment.

o Producers who want to reduce effects on environment implement measures to meet standard/s
requirements

o0 On assessment or evaluation or verification through a competent third

party process, products (including services) that meet the set requirements
or limits, are certified or licensed to use an authorized recognized
ecolabel on their products.
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\/ Eco labelling in summary:

[§2| consumer information
tool/strategy for promoting SCP

eco labelling

Eco-labeling -
. (SCP)
’ Eco-labeling - (SCP)

‘ Eco-labeling - (SCP)

X .
Eco-labeling - (SCP)

I

" Eco-labeling - (SCP)
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and a culture of :

=  Environmental concern
(awareness)

=  Environmental protection (GHG
emissions, chemical pollutions,
efc.)

= sustainable management of
natural resources (reduce
wastage),

=  Promoting policies that support
environmental wellness and
sustainable management of
resources.

=  Promoting market accessfor
environment friendly products

=  Promoting trade choices th
prioritize environment friendly
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Eco labelling

Who benefits - EVEryone!
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Healthy environments, ecosystems.

Businesses remain relevant as consumers preferences shift to
environment friendly products.

More visibility for products and Enhanced market access

More efficient businesses with increased reduction of wastes, increased
recycling, re-use.

Ensures availability of resources for future generations.

Enhanced social responsibilities

Promotes better working environments and ethics

Promotes involvement of the local community
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Huge potential for eco-labelling:
fisheries sector

$2.7 billion dollars of fish exported from Africa every year

10 Million people in Africa earn their living directly through fishing

Maijority are individual fishermen, small scale groupings -
Need for strategies that focus on promoting SMEs

ACTION:

Formalise the sector through capacity building and facilitate the creation of
cooperative ventures.

Assist in covering the costs of certification and gaining access to markets.
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